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Joint Marketing Campaign — Strategic
Allilance

World Leading IT Products & Services
Provider

Major Network Infrastructure Provider
Pan European, Multi-lingual

Multi-tactic, Integrated, Ongoing
Campaign
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TSL Advised, Desighed & Deployed
Integrated Video Case Study
Integrated Multi-lingual Webchat

Registration Based White Paper
Download

Personalised Landing Pages (PURL’S)
for email marketing campaigns.
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Multiple Lists Provided by TSL and
Clients

A/B Testing For Success

More Than 20,000 Emails Sent to With
Personalised Landing Pages.

Objective to Raise Awareness and
Drive Website Registrations

Full Respondent Activity Reporting for
Lead Scoring
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Full Email Marketing Solution

Message Summary

Message Subject: CRM-ERP Hewsletter - June 2009 |
Complimentary ERP White Paper
Message created 2009-06-26 08:05:49 EST
Message sent 2009-06-2608:19:32 EST
Humber of recipients Total: 11,373
View Message Text version
Text source
HTML version

HTML source code

Export Report Data View Targeting Details

7.6%

Delivery Status
Status Count Rate
Unigue Openz BA9 7.55%
Complaints 1] 0.00%
Bounces 2,410 24.19%

Click Tracking
URL Total Total Click

Clicks Rate

http: ffwnanw. maiiermailer. com/rdThttp: Musew_ crm-erp.com Q 0.00%
Jerpwp....
http: ffenanw . crm-erp. comyderpwp. php 55 0.46%
http: f fwnana crm-erp.com [} 0.00%
http: ffwanw crm-erp. comdmanufacturing software. php 1 0.01%
http: £ fwnanar. crm-erp. comidfinancesoftware. php 1 0.01%
http: fIhttp: f fwanw. corm-erp. com/resaarch. php 1] 0.00%
http: £ fwnanar . crm-erp. com/businesssoftware. php a 0.00%

1.2%

Who Opened

0.0%

Mo Complaints

Who Bounced

Unigque
Clicks

E:
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Unique Click
Rate

0.00%

0.23%
0.00%
0.01%
0.01%
0.00%

0.00%

T1.3%

Who
Clicked?

Mo clicks

‘Who Clicked?
Ho clicks
‘Who Clicked?
‘Who Clicked?
Mo clicks

Ho clicks
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Website Fully Search Engine Optimised
for Specific Key Phrases.

Link Building Campaign Using Anchor
Text To Improve Google Rankings.

Google Page One Position Achieved
Google Adwords Keywords Researched

Adwords Campaign Deployed and
Managed Within Budget
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Full Search Engine Optimisation Solution
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TSL Advised, Desighed & Deployed

Targeted Specific Interest Groups
Within Social Media (e.g. LinkedIn)

Raised Awareness Within Groups by
Promoting Case Studies and White
Papers on a Regular Basis.

Generated “Buzz” and Awareness.

For More Information, contact: Mark Cradock - +353 (0)5991 36700 mcradock@tsleads.com



Leveraged 10 Years of TSL IT
Telemarketing Expertise

Five Languages, Pan European

TSL Advised on Selling Points, Sales
Process, Developed Call Guide

Worked Alongside Clients’ Joint
Internal Telemarketing & CRM Teams

Continuous Improvements in
Performance, Efficiency & Processes.

For More Information, contact: Mark Cradock - +353 (0)5991 36700 mcradock@tsleads.com
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Lists Analysed to Identify Most Prolific
Sources of Best Leads.

Medium and Long Term Leads
Nurtured via Telemarketing and Emall
Marketing.

Closed Loop Reporting Ensures No
Leads Become “Lost”.

For More Information, contact: Mark Cradock - +353 (0)5991 36700 mcradock@tsleads.com
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Pro Rata Segment Analysis

- ldentifies segments that have a higher
probabillity to deliver the best leads.

Our Data Analysis Team uncover the best market
segments that may have been missed at initial planning.

For More Information, contact: Mark Cradock - +353 (0)5991 36700 mcradock@tsleads.com
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Ensures No Leads Become “Lost”
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Successful Marketing Campaigns:

» Makes multi-tactic use of
telemarketing, online and e-
marketing tools

NURTURE & MANAGE

e “Commit” to long-term success,

\/ not short-term results
/\ * Increase sales productivity.

* Build awareness, generate
leads, and improves conversion
rates from leads to close

* Provide a regular and
consistent flow of leads to the
sales team

BUILD

For More Information, contact: Mark Cradock - +353 (0)5991 36700 mcradock@tsleads.com
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